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January saw an increase in activity for the winter sales efforts at the Golf Courses.   
 
To date we have reserved 1,250 visitor group rounds of golf.  All of last season that 
number was 2,731 so we are already at 46% of our goal to beat last season.  
Additionally we have another 500 rounds listed as tentative as we await contracts.  
Assuming most will go definite, the total of 1,750 would put us only 981 rounds short of 
the total for last season and it is only January.  The confirmed group rounds total an 
estimated $136,000 in green fee revenue alone.  Typically more group business is 
reserved as we get into the spring time so things are pacing very well for the upcoming 
golf season.  We are seeing the value of being able to quote pricing to our tournament 
business leads with the current rate structure that was adopted in the fall.   
 
The value of having the rates for the coming season has also allowed for us to be able 
to market and sell our player passes to both residents and non residents alike.  To date 
we have sold 11 golf passes for the coming season, totaling $15,160 in revenue.  We 
will start to advertise our player pass sales heavily this spring when there are more 
residents coming back into town with golf on their mind.  We have also kept the golf 
shop open for the better part of the winter to not only sell passes but to sell through our 
merchandise that is on sale from the previous season.  To date we have sold over 
$9,000 in merchandise; a good portion of these sales came from the Thanksgiving and 
Christmas sales that ran at the end of the year.  We are continuing the sale pricing on 
all the items in the shop throughout the spring. 
 
In January our staff attended the annual PGA Show in Orlando, FL.  This event 
showcases products like interactive workshops taught by world-class business and golf 
leaders, interactive exhibits, professional networking, and product demonstrations.  The 
PGA Show gives the golf team the valuable opportunity to see what is trending in the 
golf industry for the year to come with its extensive list of over 900 exhibitors on the 
show floor.  We are able to take advantage of PGA show discounts from many of our 
vendors.  Each year we place 30-40% of our merchandise orders for the coming season 
at the PGA show. 
 


